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Who owns the customer brand 
experience? 
 
Agenda: 
 
Thursday 10 May 2018 | London  
5.00 – 8.30pm 
Visa Innovation Centre, 1 Sheldon Square, London W2 6TT 

 
#DBAbrand 
 
5.00pm – Registration and refreshments 
 
— 
 
5.30pm – Welcome 
Kevin Lee, Executive Director and Vice President, Head of Design and Co-Innovation 
 
5.45pm – Introduction to panel members 
Deborah Dawton, Chief Executive, DBA 
 
5.50pm Panel discussion 
Deklah Polansky, Creative Director and Partner, studio‘farrell and formerly Global Brand Experiential Design 
Director, Coca-Cola 
Helen Keyes, Global Head of Brand, Communication and Digital Design, Philips 
Ralph Ardill, Founder, Ralph Ardill Limited and formerly Head of Strategy, Imagination 
 
7.05pm – Q&A 
 
7.15pm – Closing remarks 
Deborah Dawton, Chief Executive, DBA 
 
7.20pm – Visa Innovation Centre viewing and networking drinks 
 
8.30pm – Close 
 
— 
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Who owns the customer brand 
experience? 
 

Speakers: 
   

Deborah Dawton, Chief 
Executive, Design Business 
Association 
Chair @DBADeborah 

As Chief Executive of the DBA, Deborah works with the industry to 
champion the tangible and measurable impact of design in business and 
the public sector nationally and internationally. She sits on the advisory 
board of the Creative Industries Federation and the board of the Bureau of 
European Design Associations influencing at a national and European level. 
She speaks extensively. She writes things down less frequently preferring 
to draw a picture. And she believes passionately that we’re facing a crisis 
that will impede the growth of the Creative Industries in the UK unless we 
design our future now. 
 

 
 
 
 
 
 
 

  Deklah Polansky, Creative 
Director and Partner, studio‘farrell 
and formerly Global Brand 
Experiential Design 
Director, Coca-Cola 
Panelist @DeklahP 

Ms. Polansky is a passionate evangelist for excellence in design and love 
of detail at every consumer touch point. 
 
She is a designer grounded in craft, fashion, retail, and cultural trends, all 
informed by mass and high-end consumer demographics, connecting 
design to business. 
 
After graduating from the School of Visual Arts NYC, Deklah began her 
career as a graphic designer at The Arnell-Group, developing print and out-
door advertising for Fila Sport. She followed this with nine years as Design 
Director at MTV where she built a team for licensing and launched a 
successful brand extension that was rapidly adopted by teens and young 
adults from New York to New Delhi. 
 
After a period at Wolff-Ollins she joined Coca-Cola Global in early 2007 
with a mandate to elevate the design quality of their licensed merchandise 
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and retail experiences. She spent a decade creating new relevancy for one 
of the world’s most iconic brands by linking compelling and innovative 
design solutions to the growth and profitability of CC Retail Licensing.  
 
From Colette to Disney, Deklah designs holistic environments and 
products that capture a brand's personality in a way that emotionally 
connects to both loyalists and younger newcomers.   
 
She lives in Atlanta with three lambs and is a mixologist by night at The 
SkyBar. 

  
 
 

Helen Keyes, Global Head of 
Brand, Communication and 
Digital Design, Philips 
Panelist @hkeyesnyc 
 
Helen has more than three decades of international experience in brand 
identity and design. She has worked at leading brand and design agencies 
where she has helped clients build to and transform global organizations 
— from b2b to b2c. She has a solid foundation in design and brand 
strategy — and is a firm believer in good design and how it can transform 
our everyday experiences.  
 
As well as working with Instinctif Partners she owns Blue Ink & Co. Design 
in New York, and was formally an Associate Partner at Prophet. Prior to 
that she co-owned The Brewery Design in NYC. Helen was previously 
Managing Director of Creative at Enterprise IG, New York (now The Brand 
Union).  
 
While working in the UK she was an external identity consultant to Future 
Brand; Creative / Board Director of Luxon Carrá Design; Design Director 
with Wolff Olins; Design Director with SampsonTyrrell Design (now The 
Brand Union); and began her career as a graphic designer with Raymond 
Loewy International.  
 
Helen holds a Bachelor of Arts, with Honours, in Media and Production 
Design from the London College of Printing, England. 
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  Kevin Lee, Executive Director 
and Vice President, Head of 
Design and Co-Innovation 
Event welcome 
 
Kevin is a design executive who has extensive experience in Design & 
Brand Strategy, UX, Product Design, and Co-Creation with an 
entrepreneurial leadership that brings a successful track record of 
delivering business results.  
 
He has global experience working with top 500 global brands in mobile, 
consumer products, commerce, financial, and healthcare industry 
developing integrated digital & product solutions and business strategies 
while building a high-performing multidisciplinary team to deliver innovative 
and unique product solutions for millions of users globally. 
 

  Ralph Ardill, Founder, Ralph 
Ardill Limited and formerly Head 
of Strategy, Imagination 
Panelist @ralphardill 
 
Ralph is an internationally recognised expert consultant on branding and 
experiential design and respected writer and speaker with over 20 years 
experience both client and agency side in the creative industries. 
 
Today Ralph’s passion is for harnessing everything he’s learned from what 
he calls his “20 year apprenticeship” to now work with smaller and medium 
sized privately-owned UK businesses – both corporate and creative 
agencies – as an independent board-level instigator for change to help 
them deliver accelerated and coherent brand-led, design inspired 
transformation and growth across the total experience – inside and out – of 
their businesses. 
 
In doing so Ralph works closely with each of his clients to bring to bear the 
full value of his highly pragmatic and personal fusion of management 
consulting, brand strategy, experience design and change management to 
deliver rapid improvement to the front-line and bottom-line of their 
businesses. 

 


